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INTRODUCTION

The 1992 sgning of the NAFTA (North American Free Trade Agreement) not only created the world's
largest trading bloc, but brought Mexico to the forefront for potentia business opportunities. NAFTA aso
had a symbolic impact by drawing attention to the business potentid of the rest of Latin America, South
America, and the Caribbean.

Over thelast decadetradeliberalization in the countries of Latin Americaand the Caribbean hasresultedin
the growth of consumer markets and an influx of imported products. Although economic growth in the
region actudly shrank in 2002, the South American economy isexpected to bounce back in 2003. Mexico,
Chile, and Peru actualy avoided the economic turmoil experienced by their neighbours. At the sametime
the proposed Free Trade Area of the Americas (FTAA), with amembership of 34 countries, continuesto
move forward with a tentative timetable of 2005. Canada, as an origind NAFTA member and a
geographical partner, continuesto bein aunique postion to take advantage of opportunitiesin growth and
invesment in the region.

Although the NAFTA hasgiven Canadaspecia statuswith Mexico and drawn our attention to the markets
of the Caribbean, Latin America, and South America, business successin these regionsis not guaranteed.
Doing businesslocally is not the same as doing business with our neighbours to the south. Thereisaneed
to gppreciate the culture and diversity of each country and region. Developing persond relationshipsis
important asisthe need for long-term Sirategies. Fortunately, thereisasubgtantid literature availableto aid
businessesin their endeavours in this vast geographicd region.

Theintent of thisannotated bibliography of materials and servicesisto assist the business personin gaining
accessto information sourceswhich will make business opportunitiesin the Caribbean, Latin America, and
South America less formidable.  Of course, students will use the bibliography to assst them in their

international business projects. It has a separate section on Mexico because the amount of information on
Mexico warrants it.  The "Caribbean, Latin America, and South America Region" section contains
publications which cover dl countries or various parts of the region. The periodicas listed are excellent
sources for current information, while the bibliographic databases described are particularly useful for

tracking down earlier published articles. The "Sdected Internet Sites' section has been expanded

consderably sincethe earlier edition. Of the hundred of Sitesreviewed the listed Sites have been selected
because of their content, ability to stay current, and thelinksthey provideto other rdlevant Stes. Remember
that the addresses provided for the Sitesare as current as possible, but may change or become obsolete due
to many factors. If this occurs try using a search engine for the respective organization.

The book portion of the bibliography generally contains more recently published materids. It is a
representative rather than a comprehensive liging of everything that is available. Keep in mind that the
collections of the A.D. Cohen Management Library are constantly being developed. An agterisk (*)
indicates anew or arevised entry since the 1998 edition.

Further information about materials or servicesin the Library isavailable by caling (204) 474-8440 or on
the Library's Home Page at hitp://Awww.umanitoba.callibraries'unitsmanagement/. Thispublicationisaso
avalable dectronically at that address.
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ARGENTINA

* Argentina Business. the Portable Encyclopediafor Doing Businesswith Argentina. Janet
Whittle. World Trade Press. 2™ editon. 1998,

Thisbook is one of the titlesin the World Trade Press, Country Business Guide Series. The other Latin
American country covered isMexico. Eight Pacific Rim countriesareaso covered. Eachtitleinthe series
generdly followsthe same 25 topic format. The 25 comprehensve chaptersreflect extensive research that
covers al aspects of conducting business with Argentina. Topics covered span the economy, business
culture, opportunities, and marketing. The chapter on the economy was rewritten for the 2™ edition. As
Argentinahasrecently opened up itsfinancid and industriad markets, the updated chapter entitled " Industry
Reviews' is of interest. It outlines Argentinas nine most Sgnificant sectors and their relative competitive
position. These include the traditiona agricultura products sector as well as industria products and
telecommunications. Each sector dso hasauseful ligt of additional contacts. The business culture section
addressesthe dramatic contrasting e ements of Argentinaculture. All of the Country Business Guides have
a concluding chapter entitled "Important Addresses.” These are useful as further sources of access to
information from government agencies, trade associaions, and business firms. Each of the Guides dso
includes full colour, detalled, current maps of the respective country.

LOCATION: ADMIN HC 175 A844 1998 (Reference)

* Passport Argentina: Your Pocket Guideto Argentinean Business, Cussomsand Etiguette.
Andrea Campbell. World Trade Press. 2000.
TheWorld Trade Press publishes aseries of pocket guidesto the corporate culture of countriesworldwide.
Countries covered in the Latin and South American region include Argenting, Brazil, and Mexico. The
focus of these condensed guidesisthe culture, customs, and business etiquette of the respective countries.
Thegod istoimproveintercultural communicationin busnessreationships. Theformat of eechisidentica
with four sections providing an overview, adescription of the business environment, acustomsand etiquette
section, and an additiond information conclusion. The Argentinean guide notes that the country is the
second largest on the continent with adiverse climate and geography. Argentinesgenerdly seethemsdaves
asthe most educated, cultured, and sophisticated people around. Thishas earned them thedisdain of their
South American neighbours.  Argentina moved from a position of economic isolaion to one of liberd
economic policy through the 1990s. This has caused both rgpid internationd investment and domestic
ingability. The concluding chapters of the guides contain basic phrases used in every-day conversation,
how to format correspondence and addresses for that country's postal system, and selected Internet
addresses.
LOCATION: ADMIN HF 5389.3 A7 C36 2000 (Main Stacks)




BRAZIL

Brazil: Investment and Growth. Eric Conergan. Euromoney Publications. 1996.

This volume is one of the titles published in Euromoney's Country Guide Series. Intended for practisng
professonds, it offers a corresponding level of comprehensiveness for those wanting to invest or do
businessin South Americaslargest market. Largely within the context of current President Cardoso's Plano
Red, Brazil's economy, markets, banks, securities administration, and corporate structures are anayzed.
The importance of foreign direct investment to Brazil'srgpid growth is demonstrated asisthe devel opment
of trade and exports since the measures to remove trade barriers were initiated in 1989. Accounting
practices and the regulatory environment are o reviewed. The text is supported with numerous tables,
charts, and graphs not readily available esawhere.

LOCATION: ADMIN HC 187 L66 1996 (Reference)

Brazil: The Emerqging Economic Boom 1995-2005. Stephen Kanitz. Makron Books. 1995.
This title by a wdl known Brazilian journdist and academic forecasts an economic boom for South
Americaslargest economy. Hebaseshisandyssnot smply on macroeconomic numbers, but rather onthe
data from thousands of smdl businesses, the Brazilian top 500 corporations, and some 50,000 franchises
across the country. He maintains that to analyze a modern economy the day to day, minor details of
business have to be scrutinized. Brazil's growth surge of the seventies is contrasted with her financing
problems of the eighties. From there the focus turns to the postive conditions which exist in Brazil in the
mid ninetiesand how thiswill result inanew growth cycde. Thesefavourable conditionsincludelow interest
rates, low debt levels, huge inflows of foreign capitd and improved manufacturing qudity. At the
management leve there are increased capabilities and a new entrepreneuria Spirit reflected in franchising
whichisreferred to asthewedth of smdl town Brazil. Thenew Brazilianindustriad modd will dsofocuson
low incomefamilieswherethereissignificant potentid for growth. Thisbook isan easy read which contains
excdlent graphs and figures which supplement the text.
LOCATION: ADMIN HC 187 K36 1995 (Main Stacks)
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* Passport Brazil: Your Pocket Guide to Brazlian Business, Customs and Etiquette.
Elizabeth Ann Herrington. World Trade Press. 1998.
TheWorld Trade Press publishes aseries of pocket guidesto the corporate culture of countriesworldwide.
Countries covered in the Latin and South American region include Argenting, Brazil, and Mexico. The
focus of these condensed guidesisthe culture, customs, and business etiquette of the respective countries.
Thegod istoimproveinterculturd communication in busnessreationships. Theformat of eachisidentica
with four sections providing an overview, adescription of the business environment, acustomsand etiquette
section, and an additiond information concluson. Thisguide points out that Brazil isacountry of contrasts
and paradoxes. Brazil's sze (it isthefifth largest country in the world) guarantees diversity in dimate and
geography. Paradoxicaly racismissedom discussed, yet the managerid classisawhiteman'sworld. And
further, despite Brazil's rdative wedth, income inequdity in Brazl is the mogs extreme in dl of Lain
America In busness relationships Brazilians are generdly outgoing and friendly preferring to work with
people they know and trust. Business negotiations, however, will generdly require more time than in
Europe or North America. The concluding chapters of the guides contain basic phrases used in every-day
conversation, how to format correspondence and addresses for that country's postal system, and selected
Internet addresses.
LOCATION: ADMIN HD 58.7 H465 1998 (Main Stacks)




CARIBBEAN, LATIN AMERICA, AND SOUTH AMERICA REGION

Back to Basics: How Competitiveis Latin America? Werner Ketelhohn. Incae. 1998.
Thisstudy chalengesthevalidity of classica competitivenessindexes such asthose published by theWorld
Economic Forum which rank the national competitiveness of countries. They are ingppropriate because
competition does not take place between countries, but rather between companies within an industry.
However, countries do have arole to play and thisisin regard to creeting favourable conditions or hosting
advantages in order to attract new companies. The role of government becomes one of creating an
industrid devel opment strategy suited to the strengths of itsindustria sector. Thesx mgor Latin American
economies comprisethe sample, that is, Argenting, Brazil, Chile, Colombia, Mexico, and Venezuda. From
the perspective of 13 industrid sectors the hosting advantages offered by these countriesisandyzed. The
oil seed industry isthen reviewed to determine L atin Americas competitivenessin this sector whichwill have
ageopaliticsinfluence, that isthe feeding of China, in the next century. Thetext isin English and Spanish.
Thetext is supported by extensve Satistica graphs.

LOCATION: ADMIN HC 125 K47 1998 (Main Stacks)

Caribbean Basin Financing Opportunities. U.S. Department of Commerce. 1990.
Although published in preeNAFTA days, this U.S. Dept. of Commerce publication outlines some 75
gpecific financing mechanisms and ingtitutions which exist to support investment and trade in Centra
Americaand the Caribbean. 1t has severd useful gppendicesincluding afunctiond table of contentswhich
breaks down the sources of financing by sector and type of financing in four pages. It aso containsan
gppendix of financid inditutions by country.

LOCATION: ADMIN HF 1456.5 C35 C275 1990 (Reference)

The Caribbean: New Dynamicsin Trade and Political Economy. Anthony Bryan North
South Center. 1995.
The editor, anoted Caribbean scholar, states that the Caribbean countries must respond to the redity of a
more dynamic globa businessenvironment. The Caribbean countrieshavelong benefited from preferentia
trading relaionships with North America and Europe, but these are disappearing with the free trade
environment. Thisvolume of somedeven studiesaddressesthat dynamic of the Caribbean region becoming
increesingly margindized. The analys's provided proceeds in three areas. trade and integration, politica
economy, and competitive strategies. On thefirst matter theimplicationsof NAFTA, the European Union,
and intra- Caribbean relations are addressed. Within the political economy section the evolving business
environment, privatization, economic development, and globa neoliberdism are discussed.  Various
compstition strategiesthat the Caribbean region should consder adopting to cope with the new dynamics of
the globa economic environment are recommended in the concluding section. These include thewarning
that the strategies adapted must appreciate the uniqueness of the Caribbean setting.
LOCATION: ADMIN HC 151 C33 1995 (Main Stacks)
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Cracking L atin America: A Country by Country Guideto Doing Businessin the World's
Newest Emerging Markets. A. Enderlyn. Probus. 1994.
Asitssubtitle suggests, thisbook provides adetailed country by country guideto themgjor marketsof Latin
America. Each country isprofiled under thefollowing: historic and geographic context, socioeconomic and
market demographics, and business contacts and datistics. The data is taken from officid government
sources, either American or from the host government.  Authoritative and yet practicad and easy to use.
LOCATION: ADMIN HC 123 E543 1994 (Reference)

Doing Businessin Latin America and the Caribbean. Lawrence Tuller. Amacom. 1993.
Thistitle is desgned to provide companies with solid information on a region the author feds has distinct
advantages over Europe and East Ada It is broken down into three sections Mexico, the
Caribbean/Centrd America, and South America, with regiona aswell as country profiles. Theauthor isa
long timeresident of the Caribbean. 1t contains adozen appendiceslisting trade and business organi zations,
assistance programs (U.S.), and other business contacts.

LOCATION: ADMIN HF 3230.5 75 T85 1993 (Main Stacks)

* Doing Business in/Information Guide Series. PricewaterhouseCoopers.

The accounting and consulting firm of PricewaterhouseCoopers publishesaseries of information guideson
the busness conditions of the countriesinwhich it hasofficesor carriesout work. Thereare currently some
90 of these guides available, somewith updated supplements. Each guideisbased onthelatest information
available from these offices, and isof book length. All guidesfollow astandard format which makesthem
very easy to consult individudly or comparatively. Each guide openswith aprofile of the respective country
and follows with chapters on the business environment, foreign investment, labour relations, audit and
accounting practices, and taxation. The guides normaly have 25 chapters with each chapter focusing on
one aspect of doing businessin that country. The guides are not intended to be exhaustive in scope, but
rather are structured to answer broad important questions. Nonetheless, the guides offer much useful
information particularly in the accounting, investment, and tax areas and are often superior to the efforts of
many commercid publishers. The guides aso contain numerous gppendices covering concerns like tax
rates, tax tresties, and various checkligts for setting up a businessin that specific country.

LOCATION: Each guidehasitsown cal number; please consult BISON, UM Libraries online catalogue.
(Main Stacks)




Doing Businesswith Latin America. Adam Jolly. Kogan Page. 1996.

AsaBiritish publication thisvolumeiswritten from the perspective of encouraging Greet Britain'strade and
investment in Lain America. The contributors consst of government officias, consultants, bankers, and
industry representatives directly involved in the region. The economic performance of Lain Americais
reviewed with specia emphasis on growth prospects, privatisation, and invesment flows. The market
potentid for food processing, commodities, mining, oil and gas, and manufacturing is reviewed. Succinct
country profiles are provided for the so called big six of Argentina, Brazil, Chile, Columbia, Mexico, and
Venezuda The other countries of South America, Centrd America, and the Hispanic Caribbean are
covered unevenly due to the numerous contributors involved in this effort. The useful index aidsin pulling
the materid together by country and by topic. Useful address sections are provided for each of the
countries to asss in further contacts for the reader.

LOCATION: ADMIN HD 2810.5 D65 1996 (Reference)

Generating Savingsfor L atin American Development. Robert Grosse. North-South Center
Press. 1997.
The focus of this set of Six research papersis how savings can be generated and used to provide stability
and support to economic development in Latin American. Savingsin this context includes both domestic
savings as wdll as foreign with the latter both in form of direct and portfolio invesment. This andyss
provides a better understanding of the economic conditions of the region through the 1980s and 1990s.
Thefirst paper reveds adecline in the savings rate in most countries of the region during the period under
consderation. However, corresponding with this decline has been an increase in government saving,
privatization programs, and government budget responsbility. The text then turns to country specific
papers. Brazil's experience with foreign long term financing is examined. Columbids use of American
Depository Receipts (ADRS) as a means of attracting foreign savings is discussed in terms of costs and
benefits. And Chilé'ssuccessful use of pension fundsto channd domestic savingsinto capitd investment is
described. Chil€e's pension system has moved from apay asyou go principle to onein which each income
earner maintainsapersond penson account and thishassgnificantly increased itssaving rate. Other papers
look &t the patterns of foreign direct investment into Latin America, in particular by country and industry,
and thair rdationship with savings, and findly the impact of economic openings on savings in the region.
LOCATION: ADMIN HC 130 S3 G46 1997 (Main Stacks)
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* | nter national M arketing Data and Statistics. Euromonitor. 25" edition. 2001.

This mgor reference work is a compendium of gatistical information on the countries of the Americas,
including South America, Central America, and the Caribbean, aswell asAda, Africa, and Oceania. It can
be very useful for market planning. Some 25 principal subject areas are broken down into sub-categories
covering over 750 pages. Some representative subject areas are demographic trends/forecasts, economic
indicators, labour forceindicators, and consumer market sizes. Within the subject of labour forceindicators
for example, there are 10 sub-categories ranging from employment leve to average working week in
manufacturing. The data compilation dates back to 1977 which adlowsfor trend andysis and forecasting.
The dataitsdlf is presented in spreadsheet format. Coverageisprovided for 13 South American countries,
21 countries of the Caribbean, and 9 countries of Centrd America. For some of the smdler countriesthe
gatisicd information may be somewhat limited. Thereisalso aspecia chapter arranged by country which
identifiesthe mgor information sources one can turnto for further research. Brief country profilesfor each
respective country areincluded in aseparate section entitled "Marketing Geography.” Thistitleispublished
annudly.

LOCATION: ADMIN HA 42156 2001 (Reference)

Thelnternational Traveler's Guideto Doing Businessin Latin America. Terri Morrison.
Macmillan Spectrum. 1997.
The coveragefor thisguideislimited to continental Latin nations. Excluded arethe Caribbeanidand nations
as well as Guyana, Surinam, and French Guiana which do not have a Spanish heritage. Each of the
chapters coversagiven country and hasacommon format. Thisformat dlowsfor aquick, easy read, and
dlowsfor abriefing for the business executive who isthe intended audience. Reader interest ismaintained
through the use of aquestion and answer quiz which introduces each chapter. Overdl thisguide providesa
sngpshot of Latin American countries and more detailed information will have to be located € sewhere.
Useful WEB addresses are provided for this purpose.
LOCATION: ADMIN HC 125 M67 1997 (Reference)

* Latin America: A Directory and Sourcebook. Euromonitor. 2™ edition. 1998.

Themagjor economic powersof Latin Americaare covered inthisdirectory. Thisincludes Argenting, Brazil,
Chile, Colombia, Ecuador, Mexico, Peru, and Venezudla. Mg or companies, either state-owned or priveate,
areprofiled for each country. The company arrangement isaphabetica within the country. The sourcesof
information section mentioned in the title is essentidly areferrd service to government departments, trade
associations, research organizations, publishers, libraries, and Web sites, which may be able to provide
information not found in the directory. Over 1,000 information sources are listed and each comeswith full
contact details and a description of its coverage. What the publisher cdls a Satistica Datefile is dso
provided for each of the countries. The Datafileiscomposed of demographics, and economic, trade, and
financeinformation, aswell astourist and consumer expenditure datafor each of the countriescovered. An
overview of the socio-economic environment of South Americais provided as an introductory primer.
LOCATION: ADMIN HC 122.2 L375 1998 (Reference)
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Latin Americain Graphs. Demographic and Economic Trends 1972-1992. Inter-American
Development Bank. 1993.
Good sources for gatigical information are not often reedily avallable or easy to use. This publication
overcomesthose concerns by presenting aseriesof graphsfor 26 countries of Latin Americathat belong to
the Inter- American Development Bank. Graphsfor 4 economic regionsand Latin Americaasawholeare
aso provided. The four regions are CACM (Centrd American Common Market), CARICOM
(Caribbean Common Market), Andean Pact (Bolivia, Colombia, Ecuador, Peru, Venezuda) and
MERCOSUR (Argentina, Brazil, Paraguay, Uruguay). The coverageisthorough and includes population
and vital datigtics, the labor force, national accounts, balance of payments, trade, and externd debt. The
use of graphs facilitates comparison and thisis the great strength of this compilation. It will be useful for
anyone atempting to identify trendsin the economy of Latin America over thelast 20 years.
LOCATION: ADMIN HC 125 L3443 1993 (Reference)

* Latin America Profiled: Essential Facts on Society, Business and Poalitics in_L atin
America. Barry Turner. St. Martin's Press. 2000.

Barry Turner, editor of the Statesman's Y earbook, has edited a series of fact books on major countries or
regions around the world. The coverage includes Centra Europe, China, France, Germany, Itay, Latin
America, Scandinavia, and the United Kingdom. The intent is to provide areadily accessble reference
guideto the hitoricd events, the business and socia customs, the mgor cities, and the economies of the
various countries and regions profiled. The Latin American profile covers al the countries of South
America, Centrd America, and Mexico. However, the depth of the andysisvarieswith mgor internationa
players such as Argenting, Brazil, and Mexico receiving significant atention with countries such as Belize
and Paraguay recaiving minimd  attention.  For each country key historicd events, basc socid and
demographic statistics, and facts on the economy, industry, and internationd trade are presented. For the
big three (Argenting, Brazil, and Mexico) thefactuad presentation ismore extensvewith additiond coverage
incduding city profiles, poliicd and culturd figuress, and more dealed information on
communi cation/trangportation sysemsand socid and culturd inditutions. Colour mapsare provided for the
big three while the other countriesareincluded in regiond maps. Recommendations on further reading for
each of the big three are aso included.

LOCATION: ADMIN F 1408 L37 2000 (Main Stacks)

ThelLong March: A Reform Agenda for Latin America and the Caribbean in the Next
Decade. Shahid Javed Burki. The World Bank. 1997.
This report attempts to identify the reforms necessary to consolidate economic stability and aso to
accelerate growth in the medium and long term in Latin Americaand the Caribbean (LAC). Suchreforms
are required to move forward on the World Bank's god of poverty reduction. These reforms include
improving regulatory frameworksto attract private invesment. Trade liberdization reforms, for example,
areshownto result in higher rates of economic growth through higher invesment. Overdl theandysisinthis
study provides economic policy profiles for LAC countries which can be used to assst in the making of
busnessand investment decisons. The World Bank's extensive database is used as the sourced numaous
detidicd tables and figures.
LOCATION: ADMIN HC 125B769 1997 (Main Stacks)
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The Multilateral Development Banks, volume 3 The Caribbean Development Bank.
ChandraHardy. Lynne Rienner Publishers. 1995.
Thistitlefocuses specificaly on the policies and projects of the Caribbean Devel opment Bank (CDB), 1 of
5 multilaterd banks in this 5 volume set. It is broken into 2 parts, the historica setting and record of
performance, and secondly, the development agenda. In the former the regiond economy is andyzed as
wdll the prospects for growth sector by sector. In addition country studies for Barbados, Guyana, and
Jamaicaare undertaken. The Organization of Eastern Caribbean States (OECS) isandyzed aswhole. The
second part dealing with the devel opment agenda asks the question of how effective the CDB hasbeenin
itsthirty year exigence. It dso addressesthe challengesit hasin the near future. Thisstudy will be of vaue
to researchers interested in the devedlopment of the Caribbean economy as well as those seeking
background information for business opportunitiesin theregion. Statistica information ispresented in some
twenty tables largdy drawn from the CDB itsdlf.
LOCATION: ADMIN HG 1975 M848 1995 v.3 (Main Stacks)

New BusinessOpportunitiesin L atin America: Tradeand I nvestment After the M exican
Metdown. LouisE.V. Nevaer. Quorum Books. 1996.
The author is a consultant in politica assessment who has also written on business Strategies for Mexico.
Thistitlelooks at the effect the M exican meltdown hashad on therest of Latin America. Theemergence of
free trade in Latin America introduces the text. The Mexican Stuation is then andyzed dong with the
persstence of poverty and the generdly unstable business environment in Latin Americaasawhole. The
World Bank and International Monetary Fund come under severe criticiam for not dleviaing these
conditions. In analyzing the business dirategies gppropriate for the markets of Latin America, the author
categorizes them into the periphery countries, the core countries, and the Caribbean Basin nations. The
periphery countries include Argenting, Brazil, Chile, Paraguay, and Uruguay. The core countries are
Bolivia, Colombia, Ecuador, Guatemala, Mexico, and Peru. The most interesting aspect of the country
andyss is that dedling with culture.  Culture is approached from the notion of sdf, nature of civility,
philosophica worldview, and role of modernity. Some 14 gppendi ces provide information on more sources
of informationincluding trade organizations, chambers of commerce, journa s'newd etters, and government
offices.
LOCATION: ADMIN HF 3230.5 27 U55 1996 (Main Stacks)

Organized Business, Economic Change, and Democracy in Latin America. Francisco
Durand. North-South Center Press. 1998.
Thisedited volume of case sudieslooksat the devel opment and role of encompassing business associations
ineght Latin American countries. It openswith asurvey article on organized busnessand politicsin Latin
America Thesurvey article aso comparesand contraststhe eight different experiencesof the countries. In
the five countries of Nicaragua, El Salvador, Mexico, Peru, and Chile encompassing business associations
grow and endure while in Brazil, Argentina, and the Dominican Republic they are less successful. Inthe
latter three instances sectord organizations played a more sgnificant role. The case studies then follow
usng a common anaytica framework. They demondrate the extent to which business associations
influenced the economic policy making processin each of the respective countries. They areadso of value
for thelr business higtory outlines which help set the context for doing businessin each of the countries.
LOCATION: ADMIN JL 964 P7 O74 1998 (Main Stacks)
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Pan Caribbean Business Directory & Handbook 1997-98. Copp Clark Professiona and

Caribbean Communications. 1997.
Thisvolume provides an economic profile of the 39 countries bordering on the Caribbean. The Handbook
portion contains asnapshot of the repective country focusing on its economy, leading sectors, and trading
blocksand treeties. For example, for Guatemaathe importance of agriculture, fishing, manufacturing, and
tourism is demongtrated. Each of the 39 country reports dso contains sections dedling with investment
incentives, fiscd ad, and specid intdligencedl of whichisof interest to the potentid investor. Inthisregard
for example, Puerto Rico hasin existence an extensve program of incentives and assistance to promoteits
manufacturing and service indudtries. In addition there are foreign free trade zones and a venture capital
initiative program in placein Puerto Rico. The second section of thisvolumeisreferred to asthe Directory.

It provides access to the leading companies of each of the Caribbean countries. The companies are
arranged by industry sector and market. Also provided is an index of the companies by sector which is
useful for locating companies which have aregiond focus.
LOCATION: ADMIN HF 3311.8 P36 1997-98 (Reference)

Per sistent Under development: Change and Economic M oder nization in theWest | ndies.
Jay R. Mandle. Gordon and Breach. 1996.
Although the author concludes on anegative note that thereislittleindicationthat the West Indieswill soon
Set out on apath to modern economic growth, hiseconomic analysis of the region isthorough and provides
a potentid jumping off point for new inititives. He questions the adequacy of World Bank
recommendations such as decreasing the size of the public sector through privatization, lowering tariffs, and
depreciating the local currencies. What islacking is an educated workforce, particularly a the univerdty
level whereit is essentia to have technica competence to conpeteat theinternationd level. Migration of
the educated work force compounds the problem. The overdl anadyss of economic development in the
West Indiesiswhat will attract the prospective business reader to thisstudy. Statistical tables throughout
the text are drawn from various sources and are not readily available € sawhere under one cover.
LOCATION: ADMIN HC 151 M35 1996 (Main Stacks)

Prospects and Challengesfor the Caribbean. Stephen Webb. The World Bank. 1997.

The author, a senior economist with the World Bank, in reviewing the recent trendsin the region notesthat
the countries of the Caribbean havewiddy varying economic Stuations. These variations permeatethetext
through the chapters on economic trends, NAFTA and the Caribbean, foreign capita, and an agendafor
action. The NAFTA chapter focuses on the gpparel industry for which gatistical information is readily
avalable. The concluding agenda for action chapters reviews the necessary conditions for growth and
development. Theseinclude public sector reform, changesin regulation, taxes, and trade policy aswell as
more flexibility in the labour force. Thetext is strongly supported by tables and figures of Satigticd deata.
LOCATION: ADMIN HC 151 W377 1997 (Main Stacks)
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Rules of the Game: Global Business Protocol. Nan Leaptrott. Thomson Executive Press.

1996.

The author's intent is to provide the businessperson with a smple, practica method for understanding

culturd interaction. She dlassifies the world's culturesinto three fundamentd cultures-tribd, plurdist, and
collective and demondirates how these arerecognizable. With each culture driven by different fundamental

motivating factors, each culture has its own rules of behaviour or protocol when doing business. A game
andogy isthen used to demondtrate the value of understanding protocol. Thevaueof the game exercisesis
that one is forced to practise interaction with different cultures rather than just reading about them. A

summary of information by country is aso provided and this includes Mexico and dl the mgor South

American countries.

LOCATION: ADMIN HF 5389 L43 1996 (Main Stacks)

TheThird Waveof Modernizationin Latin America. LynnePhillips. Scholarly Resourcesinc.
1998.

The editor of this collection of ten papers which is sub-titled Cultura Perspectives on Neoliberalism notes
that Latin Americaismoving towards an outward orientated strategy aimed at freetrade and integration into
the world market. This shift impacts not only on its economic policy, but dso on its palitics and culture.
Thisvolumefocuses on thiscultura impact from the anthropologica perspective. However, in o doing the
economic policies and conditions of the region are better understood. Each paper concentrates on a
gpecific country and neoliberalism'sinfluence on topics such asthe environment, women'sissues, and native
communities.
LOCATION: ADMIN HC 125 T515 1998 (Main Stacks)

Tradeand Economic Development in Small Open Economies. The Case of theCaribbean

Countries. Arnold M. Mclntyre. Praeger. 1995.
The author is an active researcher and economist with the Organization of Eastern Caribbean States
(OECS). Consequently, this work is a piece of academic research which looks at the importance of
exports to the countries of Trinidad and Tobago, Barbados, Guyana, and Jamaica. It analyzes the role
exports have played in their economies and aso their rather weak export performance over atwenty year
period. The decline in the Caribbean's primary exports of bauxite, sugar, ail, and bananas; the lack of
success of manufactured exports; and the growth of thetourist industry providethe context for theanayss.
Although the research methodology incorporated is somewhat complicated at times, the leve of detall
resultsin athorough examination of each of the repective countries economies. Thedetall of theanayss
a0 generatesasgnificant amount of datisticd information whichis presented in some Sixty compilations of
figuresandtables. Theauthor concludesthat export incentive programs and the devel opment of aregiond,
integrated export Srategy are key eements to improving export growth.

LOCATION: ADMIN HF 3312.3 M39 1995 (Main Stacks)
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* World Bank Atlas. 314 edition. The World Bank. 1999.

The World Bank has published its Atlas for over 30 years to provide a quick view of the State of the
countriesof theworld. Itisexcdlent for gaining asnapshot of mgor demographic, economic, market, and
globd gatigticsin acartographic format. For example, using the colour coded mapsit iseasy to compare
the category of changein persond spending for Canadaanditsinternationa neighbours. Inconjunctionwith
the maps tatistica charts and tables are provided to ensure a more precise reference when it isrequired.
LOCATION: ADMIN G 1046 G115 (Reference)

* TheWorld Competitiveness Yearbook. IMD Internationa. 2002.

This yearbook andyzes and ranks the ability of a country to provide an environment which sustains the
competitiveness of enterprises. Theranking isbased on some 300 different criteriawhich are grouped into
four competitiveness input factors. These factors are economic performance, government efficiency,
business efficiency, and infrastructure. The coverage features 49 indudtridized and emerging economies.
Each of the countriesis profiled using the criteriaand competitivenessinput factors. Each country isthenin
turn graded and ranked for comparison purposes. Therankingsare presented for the past fiveyearswhich
dlowsfor trend andysis. Some 200 pages of statistica tables support the ranking anadysis. A CD-ROM
varsonisaso avalable. It ispublished annudly.

LOCATION: ADMIN HF 1414 W674 2002 (Reference)

* World Development Report 2002. The World Bank. 2002.

The 2002 Report isthe 24th in the annua serieswhich chroniclesthe economic conditionsand devel opment
of countries throughout theworld. Thisyear's publication has the theme of building market indtitutions that
promote growth and reduce poverty. Ingtitutions play asignificant role in determining how markets affect
people's standards of living and help protect their rights. The report goes on to provide lessons on how to
build effective inditutions. However, the most significant feature of this series continuesto bethe Satistica
information offered through the text and in specid sections. The section on selected world devel opment
indicators has been reduced from previous years, but gtill presents comparative socioeconomic data for
more than 130 countries in four main categories. These are key indicators of development, poverty and
income didtribution, economic activity, and trade, aid, and finance. The datistical dataisparticularly useful
for trend anadysis within a given country and country comparisons.

LOCATION: ADMIN HC 59.7 W659 2002 (Reference)
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CHILE

Chile Stability and Progress. William Chidett. Euromoney Publications. 1993.

This volume is one of the titles published in Euromoney's Country Quide Series. It is intended for the
investor or business partner planning to develop links with Chile, but also acts as an excellent resource for
the student embarking upon business research on one of South Americals mgor export driven economies.
In addition to the chapter on Chil€'s industry and commerce which deds with its export activities, other
comprehengve chapters include banking and finance, foreign direct and portfolio investment, and Chile's
activitieswithin the Pacific Rim. Thelatter chgpter demongrates Chilesincreasing involvement asamgor
player in trade in the Asa- Pacific region and with Japan, South Korea, and Taiwan in particular. Thetax
and accounting section is authored by the Price Waterhouse office in Santiago whilethe legd portionisthe
responsibility of a Chilean legd firm. The numerous statistical tables and charts provide data not reedily
found in one source.

LOCATION: ADMIN HC 192 C48 1993 (Reference)

Chile: the Great Transformation. Javier Martinez. Brookings Ingtitution. 1996.
Having experienced adecade of sustained economic growth, Chileisoften called the most dynamic country
inLatin America. Assuchit is often used asamode for other developing economies. This Study offers
caution againd interpreting the transformation that hastaken placein Chilein ampligicterms. Theandysis
proceeds from adiscussion of the politics of the country, from dictatorship to democracy, to the economic
trangtion Chile experienced in moving from astate controlled to amarket economy. The principd actorsin
the movefrom dictatorship to democracy ared so addressed. Theseincludethe business sector or gremios,
the civilian technocracy or "Chicago Boys', and theworking classes. Tablesand figures provided augment
the text. Overdl the Study is a resource to those interested in understanding the economic and politica
conditions of Chile over the last quarter century.
LOCATION: ADMIN HC 192 M34 1996 (Main Stacks)

Industry, Competitiveness and Technological Capabilitiesin Chile: A New Tiger from

Latin America? Carlo Pietrobeli. Macmillan. 1998.
The author, who has been a consultant to the World Bank and other internationa organizations, raisesthe
question of whether Chile's economic performanceisappropriately measured againgt the East Asan Tigers.

In demondtrating that Chile's successis very different, the study proceeds through an andysis of Chile's
economic conditionsfor the period 1974-1988. In particular, the comparative advantage and technologica
capabilities of Chile are analyzed and evauated againgt other South American and Asian countries. Chile
has adopted in alarge measure the 'market friendly' approach advocated by the World Bank. However,
unlike its Adan Tiger counterparts Chile has reverted to natural resource advantages rather than more
advanced technologies. Responghility for increased technological development lies with the Chilean
government especidly through sdective interventionsfor specidized indudtria sectors. Thetext issupported
by detailed Satistical data on Chile's developing economy and where gppropriate comparative data on
Columbia, Korea, and Thailand.
LOCATION: ADMIN HF 1515 P54 1998 (Main Stacks)
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CUBA

Investing in Cuba: Problemsand Progpects. James Suchlicki. Transaction Publishers. 1994.
This publication is a series of articles origindly presented at a conference held in Toronto in September
1993. The articles demondtrate that Cuba, as both a developing and asocidist country, has a number of
negetivetraits concerning investment opportunities. Therisksof foreign direct invesment areanalyzed and
the business pergpectives of consultants and the business community are offered. The concluding article
draws upon the experience of Eastern Europefor possiblelessonsfor Cubain making thetransformationto
amarket economy. Angppendix provides Cuban foreign investment laws, unfortunately in Spanishonly. A
second appendix provides a partid listing of foreign joint ventures and other arrangements in Cuba.
LOCATION: ADMIN HG 5252 158 1994 (Main Stacks)

ThelLawsand L egal System of a Free-Market Cuba: A Prospectusfor Business. Matias
F. Travieso-Diaz. Quorum Books. 1997.
Not much has been published about doing business with Cuba. Thisislargely the result of the U.S. trade
embargo which has been in exisence for the lagt thirty-five years. Thisvolume does not fill the gap, but
rather provides a checklist of the various requirements, mostly legd, that must take place beforea U.S.
business person would be able to conduct businessin Cuba. Due to the interconnectedness of Canada-
U.S. business, thisvolumewill be of interest to thosein Canada considering aCuban initiative. Chapters1
and 2 discuss the various economic, palitical, and legidative changes necessary in both countries before
business can proceed. The middle chapters dedl with the lega matters of concern to aforeign investor
including the establishment of alegd infrastructure, the resol ution of property expropriation clams, and the
need for anew foreign investment law. Thefina chapters survey other trangtion period laws Cubawould
haveto consder to makeits country afavoured investment location aswdl asbringing itsinternationd sdes
agreements and the country's incorporation into the internationa trade regulation regimes.
LOCATION: ADMIN KGN 333B86 T73 1997 (Main Stacks)
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JAMAICA

* Jamaica's Export Economy: Towards a Strategy of Export-led Growth. Donad J. Harris.
lan Randle Publishers. 1997.

Thismonograph attemptsto comprehengvely andyze Jamai ca's export economy through theuse of asurvey
of exporters and interviews with personsin al sectors of export trade. Jamaica has had an impressive
record of export trade with the share of exports being 60 to 70 per cent of GDP in recent years. This
record has been driven by the tourism industry and the emergence of non-traditiona sectorsin appard,
agro-processng, fresh produce, and other services such as entertainment and cultura products. The
features of these sectors are described and andyzed. Natura resources, though declining, remain the
largest of the exporting sectors with the service sector, in particular tourism, showing important and
continuing growth. Therole of macroeconomic factorson exportsisexamined with the exchangerate being
confirmed as mgor factor affecting exports, particularly the tourist industry. Exporters should have an
interest in astable exchangeratein order to maintain export growth. Jamaica's export incentive programis
addressed and compared to incentives in place in other countries from the Caribbean region and from a
select group of Asian countries. Jamaicas tax exemptions and tariff relief for exporters prove relaively
grong in this assessment. A microeconomic analysis of the characteristic features of Jamaicas exporting
firmsfollows. The book concludes with the development of a strategy for increased export growth. This
srategy would be based upon the building of an export cuture in Jamaica and would require the
involvement of exporters, business organizations, and the government. Thetext issupported by threemgjor
appendices of datigtica tables.

LOCATION: ADMIN HF 3346.5 H37 1997 (Main Stacks)

Shocks and Strategies: Jamaica and the Caribbean Development Bank. George Reid.
North-South Ingtitute. 1995.
The centrd theme of this study isthe relationship between Jamai ca and the Caribbean Development Bank
(CDB) over a 20 year period. The question is asked, why the CDB, asaloca or regiona body, did not
play amore sgnificant rolein asssting Jamaicas need for externd financid assstance. Oneof theareasin
which the CDB has fdlen short isin its loans to private sector entities. A second has been the CFB's
reluctance to enter into discussion over policy matterswith its borrowing members. However, the chapter
which provides an overview of the Jamaican economy may bethe most useful for those considering business
initigtives in Jamaica as it provides background information covering the period 1972-91. The statistical
information thet is used in the text in the form of tablesis drawn from annud reports of the CDB
LOCATION: ADMIN HG 2794 R45 1995 (Main Stacks)
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MEXICO

Arthur Andersen North American Business Sour cebook. Triumph Books. 1994.
Thistext isacomprehensive reference guide to doing businessin North America published after theigning
of NAFTA by Canada, Mexico, and the United States. The emphasisison Mexico because of itsrapidly
developing economy. The Sourcebook's strength isiits list of primary contacts and information sources
within each country which theindividud can useto gain answersto very specificinquiries. The economies
and key industries of each country are andyzed, and NAFTA's impact on each is surveyed. The
gppendices are extendve and include sections on setting up an export program, foreign investment
provisions of each country, and summaries of the NAFTA and FTA texts.

LOCATION: ADMIN HF 1746 A78 1994 (Reference)

Bancomext Trade Directory of Mexico '93. Bancomext. 1993.

Thisdirectory isthe officid government guide to Mexico's trade activities containing information on 7,000
companies involved in exporting, importing, and services exporting.  The largest section provides the
company profiles with the standard directory elements, plus exporting and importing details. A product
ligting, aproduct codelisting, and atrading company section facilitate accessto themain company listing. A
"Mexico Today" section offers current economic and trade data. The 31 Mexican Statesare aso profiled.
The closng section on organizations supporting foreign trade runs to over 130 pages and includes
associdions, chambers, financid and government indtitutions, and awide array of service firms.
LOCATION: ADMIN HF 3233 B354 1993 (Reference)

Bases Para L a Planaecion 94: Analysis, Datosy Proyecciones = Strategic Planning 94:
Analysis, Data and Forecasts. American Chamber of Commerce of Mexico. 1993.
This publication is an important source document for data and andysis of the Mexican market. It includes
macroeconomic analysisand projected scenariosfor 1994. An essay section written by specidistslooksat
Mexican environmenta enforcement and the difference inincome taxation between Mexico, Canada, and
the United States. Of particular valueisthe historica data section which provides 10 year coverage of the
magor economic and dtatigtica indicators. Also presented are the results and analyss from a survey of
magor Mexican corporations. It reveals their expectations and strategies for the caendar year of 1994.
This publication is bilingud having both Spanish and English sections
LOCATION: ADMIN HC 135 B34 1994 (Reference)




20

Business in_ Mexico: Managerial Behavior, Protocol and Etiguette. Candace Bancroft
McKinniss. Haworth Press. 1994.
The underlying theme of thisbook isthat the cultura identity of Mexico is extremdy diverse and therefore
an understanding of Mexican psychology is required to successfully conduct busnessinthat country. The
author proceeds from adiscussion of culturd values and Mexican history to chapters on first impressions,
communications, Mexican style management, and entertaining. Case historiesand andysis accompany eech
of these topics. This guide will do much to dleviate the disrust and the unknowns in the busness
relationships between English speaking and Spanish-speaking Americans.
LOCATION: ADMIN HF 5389 M38 1994 (Main Stacks)

Business International's Guide to Doing Business in Mexico. Gray Newman. Busness
International. 1993.
This work examines the dramatic changes occurring in Mexico's business environment.  The author's
purpose is to assst business leaders in addressing these changes and the opportunities that result. Itis
based on interviewswith leeding government officids, economists, and executives. Of particular interest are
the sector profiles in agriculture, and the automotive, computer, petrochemical, maquiladora and service
indugtries. 1t is published by the highly regarded Business International Corporation.
LOCATION: ADMIN HG 5162 N48 1993 (Main Stacks)

* BusinessM exico: A Practical Guideto Under standing M exican Business Cultur e. Peggy
Kenna. Passport Books. 1994.

Peggy Kenna has authored a series of pocket size books which provide the reader with smple, straight
forward advice on conducting businessin aforeign setting. Her guides include coverage for Italy, China,
Japan, Korea, Mexico, and Tawan. Although the guides compare American business culture with the
respective culture of the country analyzed, the comparison is dso relevant for the Canadian business
audience. Each guide addresses the mgor differences between the two cultures in the areas of business
etiquette, communications style, problem solving and decison making, and mestings and presentation style.
For examplein the areaof communication style Americanstend to be direct and to the point. They arenot
enamored of titlesinintroductions. Mexicansare moreindirect, tending to spesk in around about way, and
not dways coming directly to the point. Mexicans vaue titles and will maximize the differences between
people dueto sex, status, or age. To some degree these differencesare afunction of different hitorieswith
the United States having a democratic tradition and Mexico having ahistory characterized by colonidism
and oppresson. When it comesto negotiating Americans are very task oriented and want to get down to
bus nessthrough the use of forma agendasand formd timelines. On the other hand Mexicanshaveamore
casud attitude towards time, prefer to establish a relationship before conducting business, and enjoy the
emotiond agpect of hagglinginthebargaining process. Therdativebrevity of theguidesclearly indicatethat
they areintended for aquick introductory read. Nonetheless, they provide practical nuggets of information
particularly for thosein need of cross-culturd training in abusiness sting.

LOCATION: ADMIN HF 5389 k457 1994 (Main Stacks)
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Business M exico: Business and Investment Opportunitiesin North America's Hottest
Economy. Jan Fedorowicz. Probus. 1994.
Thiswork isacomprehensive handbook which provides an overview of the sectora opportunities availade
aswdl asthe top 40 key markets. Other sections deal with descriptions on the emerging economy, the
Mexican market, importing and exporting, market entry, and resources and contacts. It includes an
appendix which describes each of the 31 stateswith accompanying socio-economicindicatorsintableform.
The authors see successful partnering or strategic dlianceswith loca contacts asthe key to successin the
Mexican market.
LOCATION: ADMIN HF 3066 B87 1994 (Main Stacks)

Canada-M exico Exporting Guide: Documentsand Regulationsfor Exportingto M exico.
Externd Affairs and Internationa Trade Canada/Prospectus Inc. 1993.
This guide offers practica advice to the somewhat complicated process of exporting from Canada to
Mexico. Areascoveredinclude distribution, transportation, documentation, and customsregulations. The
implicationsof NAFTA are conddered aswell. A whereto go for additional assstance chapter concludes
the guide.
LOCATION: Centre for International Business Studies

Canada-M exico: Partneringfor Success. Prospectusinc./Townsend Trade Strategies. 1993.
Asitstitle suggests, thisreport sees partnering asthe key to doing businessin Mexico. Thispartnering may
take many forms such as co-marketing, co-production, joint ventures, or usng Mexican based agents,
digributors, or retallers. Againgt thisrequirement for partnering the Mexican market isanalyzed, exporting
techniques are discussed, and Mexico's business culture is made understandable. A section on thebasic
tools one can use to get Sarted in the Mexican marketplace is dso presented.
LOCATION: Centrefor International Business Studies

The Complete Guideto Doing Businessin Mexico. AnitaWinsor. American Management

Association. 1994.
The author hasthe experience of being atrade representative for the U.S.-Mexico Chamber of Commerce.
From this perspective shelays out the cultura and economic peculiaritiesthat business people can expectin
one of the world's most vibrant market places. The book is broken into two main parts, the first dedling
with al the unique aspects of the Mexican market and the second dealing with exporting to Mexico. Both
sectionsare detailed, and provide practica information for the aspiring business operation. A third section
iscomprised of directoriesof useful organizationsand bus nesses running from accountantsto warehousing.
Although written for aUnited States audience the information isreadily transferable to the Canada- Mexico
context.

LOCATION: ADMIN HF 3066 W74 1994 (Main Stacks)
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Cross-Border Links - A Directory of Organizationsin Canada, Mexico, and the United
States. Ricardo Hernandez. Inter-Hemispheric Education Resource Center. 1992.
This is a comprehensive directory which focuses on organizations with biftringtiond relations. The
organizationsare broken down into eight categories. networksfor far trade, |abor, environment, advocacy
organizations, academic indtitutions, government agencies, business groups, and eectronic networks. Each
organization is in turn profiled. This directory goes beyond the traditiond busness directory asit lists
organizations active in labor, education, socid justice, and the environment. Future editions are planned.
LOCATION: ADMIN HS61 A2 C76 1992 (Reference)

Directory and Practical Guide 1994. Canadian Chamber of Commercein Mexico. 1993.
With over 120 members in Mexico the Canadian Chamber of Commerce in Mexico has produced this
publication to introduce the Canadian busi ness presence and thereby encourage future business operations
in the country. Each of the chamber membersis profiled in the directory section. In the guide section a
snapshot of the Mexican economy is provided. Thisincludes demographics, mgor sectorsof opportunity,
magor industria groups, and top companies. Banking and finance services, professond assstance sarvices,
and mgor indudtrid and commercid chambers and associations are dso lised. A section in Spanish
profiles Canada for the Mexican audience.
LOCATION: Centrefor Internationa Business Studies

Doing Businessin Mexico. Chrisopher Engholm. Prentice Hall. 1997.

The author reminds the reader in his introductory remarks that the U.S. Department of Commerce has
identified Mexico as one of the countries in its ligt of "Big Emerging Markets' (BEMS) defined as core
exporting opportunities. This has come about as aresult of Mexico's large population, its high growth, its
untapped markets, and of course the North American Free Trade Agreement (NAFTA). Thebook is
designed specificdly for smal and medium sized companies. It iswritten in aquestion and answer format
which makesit very easy toread. The author intends that the reader will become knowledgegble in three
broad areas. A country background section providesan economic and palitica profileinduding an andyss
of the 1994 peso crissand Mexico'srecovery fromit. Secondly, businessrules concerning buying, sdling,
manufacturing, and investing are made understandable.  And thirdly, it is demonstrated how one can
become more culturdly sengtive in order to successfully live and work in Mexico. Interview profiles of
individuas who are successfully doing businessin Mexico are included throughout the text.

LOCATION: ADMIN HF 3238 U5 E54 1997 (Main Stacks)

Doing Businessin Mexico. Jay Jessup. PrimaPublishing. 1993.
Inanticipation of North American continentaism, the authors see thelack of information on exporting asthe
greatest obstacleto trade. A practical step by step approach isrecommended with no-nonsense chapters
on agetting started checklig, pitfallsto avoid, and emerging areas of opportunity. Useful appendicesand a
resource guide for follow up contacts are aso provided.
LOCATION: ADMIN HF 3237 J47 1993 (Reference)
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* Doing Businessin Mexico: A Practical Guide. GusGordon. Best Business BooksHaworth
Press. 2002.

Thistitle opens with an introduction that points out the comparative advantages Mexico hasin conducting
businessinternationdly. These advantagesincudeeconomica labour, aqudity work product, geographica
proximity to other North American markets, and relative economic and political sability. Within the context
of these advantages, and some disadvantages, the reader is presented with the basics of operating a
company in Mexico. Although the perspective is American, Canadians as NAFTA partners, will find this
presentation useful. Infact, NAFTA and the maquila program, whereby raw materids and equipment are
alowed into Mexico duty free for the purpose of deriving afina product, receive considerable attention.
An overview of Mexican taxes, labour law, and fisca requirements follows. The author cautions that
athough the Mexican and American tax systemslook similar &t first glance, theMexican sysemisquiterigid
with emphass placed on the form of filing and compliance. Mexican labour law imposes additiond
employee benefits which tend to increase overall labour costs for the employer. Other matters ded with
dternatives to beginning operaions in Mexico, the mechanics of importing and exporting, and the
implications of foreign currency transactions. Management and culturd issues are handled in a separate
chapter. Emphasisis placed on the importance of socid protocol in Mexico. Relaionships are of great
importance in the collectivist society of Mexico as opposed to the more individudigtic style of American
society. Thepracticd nature of thisguideisdemongrated in five gppendiceswhich concludethetext. Dally
wage rates, two glossaries of financid terms, examplesof Mexican financia statements, and aussful address
listing are provided.

LOCATION: ADMIN HG 5162 G72 2002 (Main Stacks)

Doing Business with Mexico. Paul Leppert. Jain Publishing. 1996.

The author introduces thiswork with the comment that the national border between the United States and
Mexico separatestwo vadtly different societies. The relations between the two countries have been strained
by military conflict, economic rivary, and social animosity. An understanding of Mexican culture will do
muchto dleviaethisanxiety. Part oneof thisbook thereforelaysthe groundwork for doing thisthrough an
andysisof Mexican cultura foundations such asits mixed Indian and Spanish blood, theinfluenceof church
and family, and the influence of these factors on politicsand law. Part two focuses on the economic and
businessenvironmentin Mexico. Thefina part provides practical adviceontravd tips, livingin Mexicoand
useful addresses for further research.

LOCATION: ADMIN HF 3238 U5 L47 1996 (Main Stacks)
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Encyclopedia_of the North American Free Trade Agreement, the New American
Community, and Latin-American Trade. Jerry M. Rosenberg. Greenwood Press. 1995.
This extensve encyclopedia was drafted with two objectivesin mind. Thefirstisto be amgor resource
reference for the North America Free Trade Agreement (NAFTA) between Canada, Mexico, and the
United States. The second isto provide smilar coverage for the New American Community (NAC), the
projected unified community which will include dl the nations of the Caribbean and Central and South
Americain an asyet not fully defined structure. The NAFTA entries are drawn from the officid NAFTA
Agreament and the various officiad and non-government pulblications published around thetime of itssigning.
All the entries have areference source specified in full bibliographic citation format which dlowsfor further
research. For example, the entry for maquiladoras, essentidly foreign owned assembly plantscloseto the
U.S. border, is some 2 pages in length with severd see dso suggestions and two source references. This
volume is useful for anyone working on NAFTA or North/South American busnessinititives.
LOCATION: ADMIN HC 94 R668 1995 (Reference)

Exportsand L ocal Development: Mexico'sNew Maquiladoras. P. A. Wilson. Univergty of
Texas Press. 1992.
Theauthor arguesthat both sdes of the debate concerning theworth or vaue of Mexico's maquiladorasare
not correct. Her intention is to refocus the debate to how host countries can use the global assembly
industry in their best interests. Numerous case studies are provided. This Study is useful as a source of
background information for the offshore assembly industry in Mexico.
LOCATION: ADMIN HD 9734 M42 W55 1992 (Main Stacks)

Handbook of North American Industiry: NAFTA and the Economies of Its Member
Nations. John E. Cremeans. Bernan Press. 1998.
This comprehensive reference book will be of vaue to anyone working in the geographic context of
NAFTA. Statigticd information isdrawn from each countries mgor sources such as Statistics Canada, The
United States Department of Commerce, and Mexico's Ingtitute Naciona de Estadistica, Geografia e
Informatica as well as many industry sources. The data is presented in industry-leve detail, not just
summaries and averages, to facilitate analyss and understanding. Further, the datais presented in smilar
format to alow for comparison between the countries. This gpproach workswell except that the level of
dataavailablefor the U.S. dwarfsits partnersand can make comparison difficult. Theditinctivenessof the
presently used Canadian, Mexican, and U.S. industry classification schemes aso poses problems whichwill
not be overcome until theimplementation of the North American Industry Classfication System (NAICS) in
the next few years. Part 11 of the book contains the standardized statistical chapters covering agriculture,
mining, manufacturing, trade, and service producing industries. The 31 chapters in this part follow a
gtandard format which make this section of some 400 pages of datamanagesble. In order to maximizethe
use of this part of the book the reader is advised to consult the "How to Use ThisBook™ introduction. The
firgt part of this volume contains feature articles about the North American economy and its movement
towards NAFTA. The lead article addresses the first four years of NAFTA. Appendices include a
synopsis of the agreement, an executive summary of a report by the U.S. Presdent on the effect of
NAFTA, and an overview of NAICS.
LOCATION: ADMIN HD 2328 H36 1998 (Reference)
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How to Do Businessin Mexico: Your Essential and Up-to-Date Guidefor Success. Glenn
Reed. Univergty of Texas Press. 1997.
The prefaceto thisguide notesthat thereisarea need for hard information and socid/culturd guiddinesin
order to do busnessin Mexico. The emphasisison practical information which can be used on adally
basis to conduct busness. The characteristics of the Mexican market are laid out as are the politica
gructures and the sgnificant changes within those structures which have taken place in recent years to
encourage business initiatives. The drength of this guide, lowever, is in those sections where the
importance of business etiquette is addressed. The need to adapt to a different cultural and business
environment is handled in chapters dedling with socid graces, communicating, and making contact. Inthe
discussion concerning the gppropriate entry strategies the advantages and disadvantages of direct sdling,
brokers, distributors, and joint ventures are addressed. Other usable advice covers shipping logistics and
advertigng options. A number of useful gppendices areincluded with coverage of trade associations and
chambers of commerce, name protocols, and currency conversion charts. A very quick survey of the text
can be had through a concluding 10 page chapter highlights summary.
LOCATION: ADMIN HF 3237 R44 1997 (Main Stacks)

Indudtrial Restructuring in Mexico. Mariadelos Angeles Pozes. Center for U.S.-Mexican
Studies, University of Cdifornia, San Diego. 1993.
Thisresearch study focuses on the process of industria restructuring which has been taking placein Mexico
gncetheearly 1980's. Itlooksat thestuation of Six large domesticindudtrial groupsin Monterrey, amajor
indudtrid city in northeastern Mexico. The Strategies these groups used to enter the international market
place are examined. Theseinclude affiliations and joint investment with foreign firms, technology aliances,
and supplier networkswithforeign clients. Theseinitiaiveshaveimplicationsfor Mexico'sfutureroleinthe
North American economy.
LOCATION: ADMIN HC 135 D415 1993 (Main Stacks)

Kompass. Mexico. Kompass. Volumes1and 2. 1993.

Thiscomprehensvedirectory isone of the publications of Kompass Internationd which publishes busness
to business directories for the mgor countries and regions of theworld. Volume 1 isthe company section
which dlowsaccess by corporate name and by city. For each entry basic company and factory detailsare
provided aong with a description of the product or service generated. Trade names, subsidiaries, and
employeesizearedsoindicated. Volume 2 providesdetalled accessto productsand services. Whenusing
thisvolume one consultsaligt of productsand servicesavailablein four languages, Spanish, English, French,
and Germanto obtain asx figurereference. Thisnumber allows oneto match the product or serviceto the
appropriate companies.

LOCATION: ADMIN HF 5074 K6 1993 (Reference)
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Making NAFTA Work: U.S. Firmsand the New North American Business Environment.
Stephen Blank. North-South Center Press. 1998.
Although sgnificant controversy iill remainsasto the benefits of the North AmericaFree Trade Agreement
(NAFTA), thereisno doubt that theintegration of the North American economy continues. Theresearchin
this book attempts to determine how businessfirms are responding to this new environment. It examines
U.S. foreigninvestment in Canadaand Mexico and notesthe reduced barrierssince theearly 1980s. Then
using asurvey methodology it is determined that U.S. companies are adopting a North Americanfocusin
their corporate strategy and structure. Corporate perspectives now appreci ate the concepts of economic
community and continental integration. National concerns are no longer the key factors in determining
subsidiary structures and corporate srategies. Yet a the same time nationd differences, in terms of
employee and customer characterigtics, remain.  This points to the continuing need to consider loca
sengtivity in the new business environment developed as aresult of NAFTA.
LOCATION: ADMIN HF 1746 B58 1998 (Main Stacks)

Management in Two Cultures: Bridging the Gap Between U.S. and Mexican Manager' s.
EvaS. Kras. Intercultural Press. 1989.
In thisbook the author attemptsto remove the misunderstanding that often resultswhen the different vaues
and behaviours of Mexican and American cultures are brought to the businessrelationship. Theresearch
methodology used is a set of interviews with American and Mexican business executives. The research
methodology is outlined in an gppendix. From theinterviews cultura differences areidentified, discussed,
and suggestions made to overcome the conflicts.  The ten culturd traits compared include family,
nationdism, datus, and ethics. In addition ten factors of managing style are compared. They include
control, gaffing, competition, and planning. A summary table of these factors concludes and succinctly
summarizes this portion of the text. The balance of the text contains hypotheticd letters written by a
Mexican and an American executive before and after they have gained indghtsinto the cultura differences
between themsdves. This study isa practical guide to increased intercultural understanding for the three
nations of the North American Free Trade Agreement (NAFTA).
LOCATION: ADMIN HF 5549.5 C6 K73 1989 (Main Stacks)

Mexico: A Primer for Canadian Business. Laurier Trade Development Centre. 1993.
Thispublication isdesigned to prepare Canadian business personsfor doing businessin Mexico by asking
some basicquestions. Itisavery practica how to publication which includes market entry srategiesaswell
as industry sector opportunities. Severd cases studies are provided for illustration.

LOCATION: ADMIN HF 1480.15 M6 M49 1992 (Reference)
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* M exico Business: the Portable Encyclopedia for Doing Businesswith M exico. JamesL.
Nolan. World Trade Press. 2™ edition 1999.

Thisbook is one of the titlesin the World Trade Press, Country Business Guide Series. The other Latin
American country covered is Argentina. Eight Pacific Rim countriesare aso covered. Each of thetitlesin
the series generally follows the same 25 topic format except that this volume has a specid chapter on the
North American Free Trade Agreement. The 25 comprehensive chapters reflect extensive research that
coversal aspects of conducting businesswith Mexico. Topics covered span the economy, foreign trade,
business law, and corporate taxation. As Mexico has recently rewritten itsforeign investment law (1993)
and encouraged the maguilaprogram, the chepter on foreigninvestment isof interest. Themaquilaprogram
alowsthe duty freetemporary import of materiad sfor the production process. It hasplayed amgor rolein
the recovery of the debt-ridden Mexican economy over the last 20 years. The business culture section
stresses the importance of understanding Mexico's history, tradition, and customs in order to operate
successfully in the country.  All of the Country Business Guides have a concluding chapter entitled
"Important Addresses” These are useful as further sources of access to information from government
agencies, trade associations, and businessfirms. Each guide dsoincludesfull colour, detailed, current maps
of the respective country.

LOCATION: ADMIN HC 135 M49 1999 (Reference)

Mexicoin the Global Economy. Harley Shaiken. Center for U.S.-Mexican Sudies. Univergity
of Cdifornia, San Diego. 1990.
This is a sudy which examines the use of advanced automation in three indudtria sectors in Mexico:
automobiles, computers and consumer eectronics. The study was conducted before NAFTA. The
author's intent is to determine whether or not high technology manufacturing will be drawn to newly
indugtrializing countries. The case sudies demongtrate that manufacturing processes can be sited in Mexico
successfully and that problems encountered are not insurmountable.
LOCATION: ADMIN HC 135 S384 1990 (Main Stacks)

Mexico, NAFTA, and the Hardships of Progress. Historical Patterns and Shifting
M ethods of Oppression. Richard Krooth. McFarland & Company. 1995.
The subtitle of this book provides the reader with an ingght into the historicd methodology used by the
author. He uses asociohistorical perspective to document the economic and political events of Mexico's
last two centuries. By doing S0 the stage is set for an andysis of the effect of NAFTA on Mexico and its
future. NAFTA isportrayed in alessthan favourablelight. Mexico becomesadumping ground for surplus
U.S. indugtrid production and a source of chegp labour for U.S. companies operating under the
meaquiladoras. NAFTA isseen asacontinuation of foreign, imperid interests controlling the Mexican nation
date. The NAFTA anadyssdemondgratesthe negative Sde of smdler countriesaigning themsaveswithan
economic heavyweight. Asan dternative to the more traditiona pro-business support givento NAFTA,
this volume offers a simulating opposing perspective.
LOCATION: ADMIN HC 133 K76 1995 (Main Stacks)
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The NAFTA Guide: How NAFTA Will Affect You and Your Business. Alan S. Lederman.
Harcourt Brace. 1995.
Theauthor'sintent isto provide adescription of themoresignificant provisonsof NAFTA. By sodoingthe
key bus ness opportunities the agreement opens up will be addressed. Also presented are the many trade
barriers that continue in place. After an introduction to NAFTA and its fundamenta concepts the guide
moves to a discusson of the main components of the economies of each NAFTA country which are
affected. These include exporting, services, and invessment. Asthe remova of tariffsis amgor part of
NAFTA, exporting receives consderable attention. Questions on government procurement, intellectud
property protection and dispute resolution are handled in separate chapters. Perhaps of most interest to
potentid bus ness projects are the chapters deding with theimplicationsof NAFTA onthevariousindugtria
sectors. The six sectors that are analyzed in some detail are agriculture, energy, transportation, financial
sarvices, communications, and the automotive industry. For each sector the reader is presented with the
setting in each of the NAFTA countries and the likely scenario resulting in the short term. Other industries
lessggnificantly affected by NAFTA recaver briefer scrutiny. Thisguide highlightsthe mgor implications of
NAFTA on Canada, Mexico, and the United States. It should not be seen asthe authoritative word dueto
NAFTA's complexities and legd intricacies.
LOCATION: ADMIN KDZ 944 A41992 L42 1995 (Main Stacks)

NAFTA: Managing the Cultural Differences. Robert T. Moran. Gulf Publishing. 1994.
Thisbook goes beyond the higtorical and palitical context of the North American Free Trade Agreement.
The perspective offered is one which focuses on the cross-culturd environment of NAFTA. The culture
and cultural values of Canada, Mexico and the United States are andlyzed. Case studies are used to
illustrate cross-cultura interactions and to reved successful Srategiesthat can be used to understand one's
NAFTA partners. Canadian, Mexican, and American negotiating profiles are dso developed. Theseare
useful asthey promote a basic understanding of the values that are important at the negotiating table.
LOCATION: ADMIN HF 1746 M67 1994 (Main Stacks)

The Official Mexico Business Communications Directory. 3rd edition. White and Gomez
Associates. 1998.
The publisher notesthat this directory uses ayelow pagestype format to arrange avast range of products
and services from the Mexican marketplace. Section one provides generd background information on
Mexico as well as business entry, customs, and document requirement information. Classfied industrid
headings, or yellow pages, comprisethemgority of section two covering goodsand sarvicesfrom aorasves
to zinc dedlers. Also included in this section are Mexican associations and chambers of commerce. An
extensvelist of Mexican exportersarranged by industria classfication follows. New tothethird editionare
sections three and four deding with Canadian and American exporters, companies, organizations, and
government agencies active in the Mexican marketplace.
LOCATION: ADMIN HF 5074 M49 1998 (Reference)




29

* Passport M exico: Your Pocket Guideto M exican Business, Cultureand Etiguette. Randy
Malat. World Trade Press. 1996.
TheWorld Trade Press publishes aseries of pocket guidesto the corporate culture of countriesworldwide.
Countries covered in the Latin and South American region include Argentina, Brazil, and Mexico. The
focus of these condensed guidesisthe culture, customs, and business etiquette of the respective countries.
Thegod istoimproveinterculturd communicationin businessrelationships. Theformat of eechisidentica
with four sections providing an overview, adescription of the business environment, acustomsand etiquette
section, and an additiond information conclusion. The Mexican guide notes that Mexico is the largest
Spanish- gpesking country in the world and thet its citizens ddlight in the use of their language. Mexicans
have a conflicting love- hate relationship with their mgor trade and investment partner, the United States.
The Mexican government has opened up the economy to foreign investment sincethe early 1980s. Thishas
resulted in fast growth, particularly in the border region where foreign owned assembly plants or
meaquiladoras havethrived. Cultivating friendshipsand developing contactsare vitd in the Mexican business
environment. 1n Mexico bus ness success comesto those who show patiencein negotiation and respect for
the country and it culture. The concluding chapters of the guides contain basic phrases used in every-day
conversation, how to format correspondence and addressesfor that country's postal system, and selected
Internet addresses.
LOCATION: ADMIN HF 5389 M35 1996 (Main Stacks)

A Report on Gover nment Procurement in Mexico. Townsend Trade Strategies. 1993.
Thisreport was prepared for External Affairsand International Trade Canadato provide acomprehensve
information base of the federal government procurement process in Mexico. From this base, business
opportunitieswill emerge. Mexican state and municipa procurement is not covered. NAFTA's effect on
the processisasoinvestigated. It containsuseful gppendicesof government organization lists, examplesof
public tender notifications, and registration requirements for suppliers.

LOCATION: Centrefor International Business Studies

Strategiesfor Businessin M exico: Free Tradeand the Emergenceof North America, Inc.
LouisE.V. Nevaer. Quorum Books. 1995.

This book was published just as Mexico finished negotiating an internationd loan package to ded with the
peso crisisof December, 1994. Theauthor, who providesaconsulting servicein politica risk assessment,
believesthe crigswill beashort term phenomenon because of M exico's sound economic fundamentas. He
examines the current Stuation in Mexico as it is integrated into a free trade economy. This involves
ng the Mexican market and looking a the various management strategies appropriate for Mexican
dliances. Dueto the complexity of Mexican nationaiism and culture, consderable attention isgiven in the
text to understanding the Mexican persona. The fina part of the book dedlswith practical information on
conducting businessin Mexico. This includes such matters as the various aspects of exporting, foreign
ownership, foreign investment, and corruption. Appendices hold address information on Mexican trade
offices in the United States and Mexican trade organizations.
LOCATION: ADMIN HC 135N44 1995 (Main Stacks)
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Summary Report of the First Annual North American Business Forum, October 21-22,
1993. Armando Martinez Bravo. Center for U.S.-Mexican Studies, University of Cdifornia, San Diego.
1993.
This Forum was attended by top business executives, trade policy andyts, and government officidsfrom
Canada, Mexico and the United States just prior to the passage of NAFTA to share experiences of doing
business in Mexico. Mgor themes which were identified throughout the Forum included the need to
gppreciate the Mexican consumer culture and business customs, the need to make a long term business
commitment, and theimportance of partnering and joint ventureswith Mexican companies. Varioussectors
are the topics of breakout sessions and these include transportation, textiles, food processing, insurance,
and retailing. The manufacturing sector is discussed in the context of maquiladoras. The energy and
environmenta protection technology sectors are analyzed. A list of speskers and registrantsis included.
The intent of the organizers of the Forum isto have annuad sessions under the auspices of the Center.
LOCATION: ADMIN HF 3212 N676 1993 (Main Stacks)

Window on Mexico: NAFTA and You. Canadian Manufacturers Association. 1992.
The Canadian Manufacturer's Associ ation has published thisreport to provide its memberswith an analysis
of the condition, trends and prospectsin Mexico. Divided into threeparts, part 1 dealswith aspects of the
Mexican economy of interest to Canadian business people, and part 2 dealswith NAFTA and itseffect on
practica concerns such as tariffs, customs adminigtration, and rules of origin. The last part is concerned
with key business addresses and contacts.
LOCATION: ADMIN HF 1766 W55 1992 (Reference)
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PERIODICALS

* Business M exico. American Chamber of Commerce of Mexico. Published monthly.

This glossy journd presentstimely articles on subjects such as NAFTA, various business sectors such as
finance, digribution, and red estate, dong with interviews with sgnificant business persondities. Articles
regularly festure Mexico's top companies or top foreign companies while another regular section entitled
"Markets and Merchandise’ lists upcoming trade events. It isauseful source of reliableinformation onthe
Mexican economic and business environment in this post - NAFTA period.

LOCATION: Periodica Stacks

* Country Report: Mexico. Economist Intelligence Unit. Published quarterly.

The Economigt Intelligence unit publishes some 200 country reports using the same basic format. Each
contains a briefing in table form of the political and economic Structure of the country. The economic
indicators provided cover afive-year period and are useful for trend andysis. An outlook section follows
which gives a palitica and economic outlook for up to atwo year period. The remainder of the report is
devoted to areview of the country conssting of the politica scene, economic palicy, the domestic economy,
output and demand, and foreign trade and payments. Numerous tables and figures support the text.
LOCATION: Periodica Stacks

* The Economist. The Economist Newspaper Ltd. Published weekly.

Published by the Economist Group, this magazine, founded in 1843, has long been considered one of the
most authoritative sources of information on internationa business and politics: Among othersit maintains
regular columnson regiona areas such asthe Americas, ASa, and Europe. Therearedso regular sections
on busness and financeleconomics. An economic and financia indicators section regularly presents
datistics on 15 developed countries in a multi-tableformat. A corresponding set of indicatorsis provided
for 25 emerging countries. Where gppropriate, forecastsfor both the developed and the emerging sets of
countriesareaso made available. The Economist aso offersanumber of freeWeb Steswhicharelistedin
the table of contents of each issue. A particularly useful Web steis"Country Briefings' which provides
news, country profiles, forecagts, and statistics for countries worldwide. The addressfor thisserviceisa
http://Amww.economist.com/countries.

LOCATION: Periodica Stacks

* | nter national Economic Scoreboard. The Conference Board. Published six times per year.
This publication contains a combination of concise pergpectives on the economies of nations around the
world aong with forecasts for the current and forthcoming year. Two of the Six annud issues are subtitled
"Long-Term Outlook™ and haveforecastsfor two years plusthe current year. Theeconomistsareeither on
the staff of the Conference Board or other internationaly respected organizations. The forecasts cover
exchange rates, GDP, consumer prices, unemployment, and short-term interest rates. More than one
forecast is normaly offered for each mgor country. This goproach is useful in that it assgts one in
determining a more definitive range for the forecasted figures.

LOCATION: Periodical Stacks



http://www.economist.com/countries
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* Latin American Business Review. Internationd Business Press. Published quarterly.
Thisnew refereed journd isjointly published by universtiesin Mexico, Brazil, and the United States. The
intent isto keep readers current in regard to the business and economic environments of al the countries of
Latin America Itisinterdisciplinary in nature and covers subjects such as business devel opment, industry
studies, trade policy, financid markets, and cross-culturd dudies. Theformatsinclude short survey aticles,
case studies, and theoretical and empirical research papers.

LOCATION: Periodica Stacks

* World Economic Outlook. International Monetary Fund. Published biannudly.

This survey of economic prospects and policy issues from the Internationd Monetary Fund (IMF) is
compiled from information provided by member countries. The andysisis both current and detailed with
each mgjor region of the world consdered inturn. Eachissue dso dedswith acurrent and topica métter.
The most recent release, for example, focuses on recessons and recoveries in the world's industria

countries. The andys's identifies 93 business cycles in 21 countries over the period 1973-2000. The
narrative throughout is supported in a comprehensgive fashion by an extensive array of tables, boxes, and
figures on dl aspects of country, regiona, and world Satistics.

LOCATION: ADMIN HC 10 W7979 (Reference)
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DATABASES

* Canadian Business and Current Affairs (CBCA) Full Text Reference. Micromedia
ProQuest. 1982 to the present.

This product provides indexing to over 250,000 records per year which have appeared in over 650
Canadian businessperiodicas. Thetitlescover themainstream of Canadian periodica publishing including
popular, current affairs, trade, business, specid interest, and academic publications. Eight Canadian daily
newspapers, including the Globe and Mail, the Financid Pogt, and the full-text of the Canadian Press
Newswire are covered. Full-text articlesare provided for over 170 of the periodicasfrom 1993 forward.
Company, product, and industry information isreadily searchable asiscompiling alist of articlesby country
or geographic region. The database is updated every month and the coverage dates from 1982.
LOCATION: Databases, University of Manitoba Libraries Home Page

ADDRESS: http://www.umanitoba.callibraries/

* ProQuest Direct ABI/INFORM Global. ProQuest Information and Learning. 1971 to the
present.

This database contains thorough indexing and abstracting of articles from more than 1,600 internationa

bus ness and management journds. Full-text or pageimagesof the articlesare availablefor themgority of
the titles. Although the mgority of the journds are published in the United States, more than 350 are
internationa thus ensuring coverage of the globa marketplace. The serviceis updated on acontinua basis
with indexing and abstracting coverage dating back to 1971 with full-text and page image coverage from
1986. Searching onthe databaseisuser friendly using keywordsin either abasic or advanced mode or by
searching by publication.

LOCATION: Databases, University of Manitoba Libraries Home Page

ADDRESS: http:/mww.umanitoba.cal/libraries/

* Stat-USA Internet. U.S. Department of Commer ce.

This database is one of the U.S. Government's main repositories for business, trade, and economic
information. A sub-section of the dte, the "Nationd Trade Data Bank (NTDB)," provides access to
country commercid guides, market research reports, and datistica data in many forms for the mgor
economies of theworld. Aninternationd tradelibrary within NTDB categorizes the various documents by
broad category for an dternative means to search the site. The documents are both full-text searchableand
searchable by country and product.

LOCATION: Databases, University of Manitoba Libraries Home Page

ADDRESS: http:/Amww.umanitoba.callibraries/



http://www.umanitoba.ca/libraries/
http://www.umanitoba.ca/libraries/
http://www.umanitoba.ca/libraries/

SELECTED INTERNET SITES
COUNTRY
Argentina

* Argentina Business

Thisgteismanaged by the Argentinalnvestment Bureau (Fundacion Invertir Argenting) in BuenosAires, a
private organization of mgor companies and government agencies. Currently, some of the content of the
gteisdrawn from the reference book, Argentina Business: The Portable Encyclopediafor Doing Business
with Argentina. For adescription of thistitle seethe section on Argentinaon page4. Mgor areas covered
in the dte include the economy, setting up a company, foreign investment, trade agreements, labour in

Argenting, and living in Argentina. The services of the Bureau are described for those needing further

assigance. The Bureau's dectronic newdetter "Argentina Monthly" is available for downloading. Each

issue generdly reviews amagor sector of the economy.

Address: http:/mww.invertir.convindex.html

Bolivia

* Embassy of Boliviain Canada

This gte is one of a few which offer a current English language resource for busness and investment
information on Bolivia. Under the menu item "Balivia," a country profile is sketched through the use of
economic, geographic, and political narratives. An"Investment” section provides acomplete guideto the
foreign invesment process in Balivia induding the tax, financid, and legd regimesin place. Sectors of
opportunity are anayzed including the agriculturd, forestry, mining, and tourism sectors. Linksto anumber
of other government and non-government sitesare provided, but the mgjority of these Stesarein Spanish.
Address: http:/Aww.iogphere.net/~bol can/english/frameeng.html

Brazil

* BrazilTradeNet

Supported by the Brazilian Ministry of Foreign Relations, Trade Promotion Department, thisSite provides
access to business opportunities, economic indicators on Brazil and Mercosur, useful addresses, and links
to other related sites. Companies or individuas interested in doing business with Brazil would turn to the
sections on foreign trade or foreign investments for information on export offers on products and services,
Brazilian companies, or lega guidance about investing in Brazil. Freeregidration on the site alows access
to business opportunities and a"Brazilian Company Regigter.”

Address. http://www.braziltradenet.gov.br/



http://www.invertir.com/index.html
http://www.iosphere.net/~bolcan/english/frameeng.html
http://www.braziltradenet.gov.br/
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Chile

* ProChile (Chilean Trade Commission)

Thisagency of the Ministry of Foreign Affairs maintains a\Web Ste and database to provide internationa

business people with the latest information on opportunitiesin trade, investment, and travel. Company and
products are searchable on an export database. Sector studies of Chile's leading industries are available
and each sector in turn is broken down by individud product. The sector studies include agriculturd

produce, wine and beverages, mining, and chemicas among others. Chile's advantages as a business
partner are featured adong with sections on importing from and exporting to Chile. Business opportunities
are outlined and atrade show calendar is regularly updated.

Address.  http:/mww.chileinfo.comvinicio/

Colombia

* Cainvertir/Invest in Colombia Corporation

Coinvertir is a Columbian corporation, a mixed private nonprofit entity, created by the government and
some 90 national and multinational companies to promote and facilitete the development of foreign

investment initiatives in Columbia and Columbians investments aoroad. It contains four mgor sections
which focus on legd information, economic information, sectord profiles, and life and culture.  All the
sections present information in a thorough, detailed fashion in aformat thet is easy to use and to navigate
through. For example, the"Economics’ section presentsdatain the form of talking points, macroeconomic
and market size indicators, and foreign investment specifics. A very useful foreign investment guide is
avalable for viewing or downloading. This Ste has recently won an award for most improved investment
promotion agency.

Address. http://www.coinvertir.org.co/

Ecuador

* CORPEI (The Export and Investment Promotion Corporation of Ecuador)

This non-profit agency was crested to contribute to the economic growth of the country through the
promotion of exports and investment. As such it offers a country profile complete with economic,
geographic, political, and demographic descriptions. A section on "Investments in Ecuador” offers
necessary legd information, investment projects currently in place, and investment opportunities. An
"Exportable Products’ section reviews the various sectors and sub-sectors involved in exporting. An
"Ecuadorian Exporters Directory" is available and searchable by product or company. Currently, partsof
the Ste are not available in an English trandation.

Address. http://www.corpei.org/index1.asp? N=EN



http://www.chileinfo.com/inicio/
http://www.coinvertir.org.co/
http://www.corpei.org/index1.asp?LN=EN
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Guyana

* Guyana Officefor Investment (GO-INVEST)

Thisagency was established in the mid- 1990s, under the umbrella of the Office of the President, to promote
and facilitate local and foreign investment. It isintended to be the primary contact for investors seeking
assstance. The dte provides a country profile and an overview of Guyanas economy as introductory
sections.  Investment opportunities are outlined in conjunction with sector studies which focus on
agribusiness, mining, and tourism among others. In conjunction with investment opportunities, an "Export
Promotion” section outlines various trading arrangements and protocols currently in place. Other useful
parts of the Ste cover the ingtitutiond framework within the country, banking and finance, taxation, and
employment regulations. Thereisaso aguide to garting abusinessin Guyana.

Address: http:/Amww.goinvest.info/index.ntm

Jamaica

* Export Jamaica

Thissteisasarvice of the JamaicaExporters Association (JEA). A "Jamaican Exporters Directory™ dlows
keyword searching and company searching of 15 sectors ranging from building products to tourism. An
extens ve publication and market research section provides either downloadabletitlesor publicationswhich
can be purchased directly from the JEA itsdf. Anupcoming events section and apressrelease service are
used to keep the sitetimely. Numerous links are available including one to JAMPRO, the government of
Jamai casinvestment and export promotion agency. Thissite, available at hitp:/mww.investjamaica.conv/ ,
provides an investor guide, key statistics on Jamaica, and investment sector studies among other services.
Address. http://www.exportjamaicaorg/

Par aguay

* PROPARAGUAY

Thisinditution, under thejurisdiction of the Minigtry of Foreign Affairs, ismandated to promote Paraguayan
exportsof non-traditiona productsand theinvestment of national and foreign capita in support of economic
development. The Ste contains a socioeconomic country profile of Paraguay's departments. Trade
datistics are supplied over a seven-year period for both exports and imports by country and product. An
"Investment” section outlines opportunities by sector, incentives offered for economic development, trade
agreementsin place, and infradructure detalls. A summary of the laws or the lega regime concerning the
foreign investment legd framework isaso available. A trade fairs and events sub-ste is kept current.
Address. http://mww.proparaguay.gov.py/e index.html



http://www.goinvest.info/index.htm
http://www.exportjamaica.org/
http://www.proparaguay.gov.py/e_index.html
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Peru

* Prolnversion (Investment Promotion Agency)

This government agency was crested in April 2002 with the mandate of promoting private investment in
Peru. Thissteisdill under development. In the section about investing in Peru, human resources, capital
markets, and economic indicators are used to sketch a favourable image of the country. The indicators
section is currently only available in Spanish. The investment opportunities section is under congruction.
Peru'seconomy isanalyzed in aseries of graphs, tables, and charts. Background information on Peru's 25
departments is available through a"Come to Peru” portion of the site. Each department is described in
terms of its history and tourist potentid.

Address. http://www.proinversion.gob.pe/ENGL | SH/default.htm

Uruguay

* Embassy of Uruguay in Canada

Thisis one of the few good Web sites on Uruguay which provides business and economic information in
English. Thereisabrief news section which offersthe latest trade news concerning Canada and Uruguay.
An extensive report on the mining sector is available by navigating through the section on the economy,
moving through investment, and sdecting mining in Uruguay. 1t outlinesthe regulatory framework, structure,
and business opportunitiesof theindustry. Linksare provided to other sitesathough they are often Spanish
language Sites.

Address. http://Aww.iosphere.net/~uruott/index.html

Venezuela

* CONAPRI (Venezudan Council for Investment Promotion)

Thisnortprofit organization isajoint venture between the government and private businessfirms dedicated
to promoting foreign investment in the country. Venezudas busness context is outlined in terms of a
country profile, available incentives, a section on investing step by step, and a frequent questions section.
The section on investing is particularly useful as it contains both a flow diagram on how to navigete one's
venture and a guide to the investor. The guide demonsgtrates how to request regigtrations, permits, and
licences. A datistica section provides the necessary economic, socid, and demographic data required.
TheVenezudan legd framework section containsnot only key lawsand bills, but o hasthelawsarranged
by specific sector. Investment opportunities are also arranged sector by sector.

Address. http://mww.conapri.org/default.asp



http://www.proinversion.gob.pe/ENGLISH/default.htm
http://www.iosphere.net/~uruott/index.html
http://www.conapri.org/default.asp
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CARIBBEAN, LATIN AMERICA, AND SOUTH AMERICA REGION

* CARICOM (Caribbean Community)

Thisis the officid ste of the 15 member Caribbean Community. The organization promotes economic
cooperation among its member dtaes. In addition to information about its misson, objectives, and
inditutions, thissite provides ussful news and economicinformation about the members. Country profiles of
the member countries are found under related links and Statistica information is found under the Setigtics
section. The regiond issues section has amixed sdection of documentsincuding an investment guide on
Montserrat, apaper on opportunitiesfor EU investors, and excerpts from a Caribbean trade and investment
report. Numerous links are provided to other Caribbean sites.

Address. http://www.caricom.org/

* | nfoexport (L atin America and Caribbean)

Thissarviceisasub-section of Infoexport (Canadian Trade Commissioner Service) whichinturnispart of
the Canadian Department of Foreign Affairs and International Trade. From the main Site address noted
below one can sdect from the Ste map reports and services by country. The Latin America and the
Caribbean portion presently provides detailed information on the 20 countries where Canada has Trade
Commissioner Sarvice offices. Reports on other Latin American countries are dso available, but inaless
sructured format. Each country isanayzed intermsof itsbusinessclimate and its dominant sectors. Links
are provided to other important sites, both Canadian and of the country in question.

Address. http://mww.infoexport.ge.cal

* Latin American Network Information Center (LANIC)

Thisgte is managed by the Lozano Long Inditute of Latin American Studies a the University of Texas at
Augin. LANIC'smissonisto facilitate accessto information viathe Internet to, from, or on Latin America
Thesteisextensve, having been established in 1992, and is congtantly being updated. Thestemapisthe
best point of accessasit dividesLANIC into two main directories, one by country and oneby subject. The
entries of most relevance to businessresearch include business economy, finance, government satistics, and
trade. Eachwill lead to asub-set of Stesoften arranged by country and typesof information. For example,

the business entry isarranged with country headings, regiona business resource headings, and internationa

business headings. The LANIC site has been chosen as a Forbes Best of the Web winner among other
awards.

Address. http://info.lanic.utexas.edu/



http://www.caricom.org/
http://www.infoexport.gc.ca/
http://info.lanic.utexas.edu/
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INTERNATIONAL

* CIA World Factbook

The Centra Intelligence Agency's (CIA) Factbook has been ardiable source of internationa information
gnce it was made available to the generd public in 1975 and this tradition continues with its more recent
avalability via the Internet. It provides ready access to basic country profiles for every current country
worldwide. Each country entry opens with a flag and map. There are also broader based regiond
reference maps which are useful for placing the individua country in its geographical context. A standard
format is then followed with information for each country entry presented under the following headings
geography, people, government, economy, communications, trangportation, military, and transnationa
issues. The information is presented in a concise fashion and is generdly as current as can be expected;
updates are made through the year as required for the Web version. The site has a number of very useful
gppendices, one deds with international abbreviations or acronyms and a second with internationd
organizations and groups where membership and purpose are specified. Overdl, the Factbook remainsa
solid source of basic information; however, in-depth anaysiswill have to be sought € sewhere.

Address. http://Aww.odci.gov/ciapublications/factbook/index.html

* Export.gov (U.S. Government Export Portal)

Thissteisthe U.S. Government's main online resource for U.S. companies engaged in exporting. It pulls
together the information resources of 19 U.S. federa agencies. It provides export counsding and export
promotion advice in the form of articles and frequently asked questions, as well as country and industry
market research. The country and market research portion of the sarviceisimmenseasitisdrawvn fromal
U.S. federa sourcesincluding embassies, consulates, and oversess offices in addition to traditiond home
services and programs. Although the siteis clearly geared for the American audience, it can be utilized by
the Canadian internationd business researcher.

Address. http://Aww.export.gov/

* Exportall
Described as a one-stop source for export and internationa business informetion, this ste will eventudly

provide information on over 200 countries. The product of two Dutch companies, Dutch Export
Consultancy and Worldwide Info Search, the Site is comprised of two directories. There is a generd
directory that provides access to broad-based business and industry Web sites and a country directory
which provides specific information on that country's business, industry, facts and figures, government,
politics, news, etc.

Address. http://Mmww.exportal.nl/index.html
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* ExportSour ce (Team Canada Inc.)

Team Canada Inc. is a retwork of 21 federa government departments and agencies set up to help
Canadian businessesin the international market place. It describesitsdf as Canadals most comprehensive
source of export information and services. The Ste provides tools and guides to export preparation and
exporting such as a " Step-by- Step Guide to Exporting” and a"RoadMap to Exporting.” Regiond export
information is available by province or territory. Back issues of CanadExport, the trade newdetter of the
Department of Foreign Affairs and Internationa Trade are available online.

Address. http://exportsource.cal

* global EDGE
This gtewas formerly known as Internationa Business Resources on the WWW. It isgill maintained by

the Center for Internationa Business Education and Research at Michigan State University (M SU-CIBER).

It now describesitsaf asaWeb portd that connectsinternationa business professionals to resources on
globa business activities. One of the basic access points is by country with more than 190 countries
covered intermsof their busnessclimate, palitica structure, history, and satistica resources. Thereisaso
adirectory of globa resources which can be searched by keyword or accessed by categories of specific
orientation and content. For example, the government category leadsto entriesfor government siteswhich
generate information through their respective agencies, minigtries, and departments. One of the features of
the Steis a section entitled "Market Potentid Indicators for Emerging Markets' where some 24 countries
areranked for their potentia, using categories such as market size, market intensity, market consumption
capacity, and market receptivity. This Ste receives high praise in the internationd business literature.
Address. http://globa edge.msu.edu/ibrd/ibrd.asp

* Governments on the WWW

Thisstewill be tremendoudy useful to any business researcher seeking government generated information
from a particular country. As the dte describes itsdlf it is a comprehendve database of governmenta
indtitutions on the World Wide Web including parliaments, ministries, offices, law courts, embassies, city
councils, public broadcasting corporations, centra banks, multi-governmentd indtitutions, etc. The
thousands of entries arefrom morethan 220 countriesand are updated regularly. Thestesare categorized
and new entries are placed in a higtory section for viewing updates separately from the main listing.
Address.  http://mww.gksoft.com/govt/

* | nfoexport (Canadian Trade Commissioner_Service)

A sarvice of the Department of Foreign Affairs and International Trade, this Site provides access to
hundreds of sectoral market studies and country specific reports prepared by the 140 Canadian trade
commissioner officesaround theworld. Althoughthesteisintended for companieswith export intentions, it
isaso suited for internationa businessresearch. Thedteis searchable by keyword, but iseasier to search
by sector or country. As the site is intended for Canadians only, afree registration processis required.
Linksto other useful Canadian governmenta Sites are aso provided.

Address.  http://www.infoexport.gc.cal
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* Library of Congress

A section of the Library of Congress Ste entitled "Portas to the World," accessible through a Ste map,
provides accessto hundreds of international business resources arranged by country. Every country inthe
world will be included by 2003. Each country is broken down by broad subject area and thisincludes a
section usudly entitled "Business, Commerce, and Industry.” The business section then provides links to
other gdtes relevant to business and that particular country. For example, for South Korea links are
provided for the Bank of Korea, the Korea Development Ingtitute, and the Korea Ingtitutefor International
Economic Policy. A map of the respective country is dso provided dong with, in many cases, a
corresponding country guide.

Address: http:/Aww.loc.gov/

* Manitoba Tradeand Investment (MTI)

The Manitoba Trade and Investment Corporation isan agency of the provincid government with themission
of building the Manitoba economy through industry development, export, and invesment marketing

opportunities. One of its sub-gtes entitled "Manitoba Export Services' offers programs and services for
Manitoba businesseswishing to pursueinternationa export opportunities. Varioustoolsand guideson how
to export are provided in conjunction with the federal government. Country market profilesare available
which in turn utilize various links including federd government Sites such as Strategis and Canadian

embassesworldwide. Information isaso provided on Manitoba's Internationa Projects Initiative, which
provides ass stance to Manitoba companies seeking internationa exposure.

Address. http:/AMww.gov.mb.calitm/trade/index.html

* Organization for Economic Cooper ation and Development (OECD)

The OECD, aninternationd organization with the mandate of hel ping governmentstackle economic, socid,
and governance challenges, currently hasamembership of some 30 countries. A very useful section of this
gteisthe"Economics Department” and in particular its" Economic Surveys.” Approximately 18 surveysare
published per year, of both member and non-member countries. For example an "Economic Survey of
Japan" was published in late 2002 and the assessment and recommendations portion of the survey can be
downloaded free of charge. Perhaps the most convenient way to use this Ste is viaamember country
search which makesavailadlelinksto dl OECD documents about that country. Externd linksto additiona
non-OECD macroeconomic reports and data are provided for a number of countries. The OECD

"Economic Outlook™ section providesthelatest forecast information and trendsfor member and mgor non-
member countries for atwo-year period. The Satistics section isimmense and very useful for raw data

Address. http://www.oecd.org
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* Strategis

Strategisis Industry Canada's mgjor initiative on the Internet providing businessand consumer information
for Canadians on the broad subjects of business, trade, and investment for both the domestic and
internationa markets. The section on trade and investment leadsto internationa business opportunitiesand
in particular trade strategies for specific sectors, market research broken down by region and in turn by
country, and various resources and services available from the government for exporting or importing. For
example market research reports are available for every mgor country in the world. As an illugtration
Brazil's entry reveds some 30 items ranging from Brazil's internationd business practices to current
economic trends and investment climate. Sector studies range from consumer products to biotechnol ogy.
The information provided is drawn from sources beyond Industry Canada and includes the United States
Department of Commerce and the Centrd Intelligence Agency.

Address: http://gtrategis.ic.gc.calengdoc/main.html

* VIBES: Virtual International Business & Economic Sources

This dite, maintained at the J. Murrey Atkins Library a the Univeraty of North Carolina a Charlotte,

provideslinksto over 1,600 sources of internationa businessand economicinformation. A comprehersve
section coversdl partsof theworld, aregiona section coversacontinent or specific region, and the nationa

section coversindividud nations. The comprehensive section is arranged in 18 broad subject categories
from agriculturd products to trade issues. VIBES does not include fee-based services or business
directories and states that al the sources listed can be used free of charge.

Address: http://libweb.uncc.edu/ref- busivibehome.htm

* World Bank Group

The World Bank site has a number of sections of potentid use for internationd business researchers. Of
particular note arethe "Countries & Regions' and the"Data& Statidtics' sections. Theformer providesa
country or regiond briefing dong with tables of current economic indicators. The briefing includes
commentary on the country's or region's economic development and current policy issues dong with a
description of activeWorld Bank initiativesinthearea. The"Data& Statidtics' section usesofficid gatistics
derived from the nationd governments of its members. The data is available by country or country
grouping, by topic, in quick reference tables, and in map format for world development indicators.
Address. http://www.worldbank.org/
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* World Trade Organization

The World Trade Organization (WTO) was established in 1995 succeeding the Generd Agreement on
Taiffsand Trade (GATT). With 144 membersit istheinternationa organization dedicated to the rules of
trade between nations. Itsgoa isto help producers of goodsand services, exporters, and importerscarry
ontheir busness. Thissite explainsthe WTO's scope of operationsand in particular the legal agreements
among countries known as the multilaterd trading system. These agreements or contracts guarantee
member countriesrightsand aso bind countriesto limit their trade policies. Thedispute settling mechanism
of the WTO isexplained and flow charted. Internationd trade statistics are available for downloading by
region, by sector, or by product. Useful featuresinclude site linksto the nationd datistica officesand to
other mgjor nationa sources of its member countries. Linksare dso availableto other mgor internationd

and regiond organizations such as the World Bank, the International Monetary Fund (IMF), and the
Organization for Economic Co-operation (OECD).

Address. http://mww.wto.org/
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