Hickson Research Day 2016
10:30am-12:00pm Poster Presentations

Join us to celebrate the fruits of our faculty and students’
research!

12:00pm Buffet Lunch
1:15pm Managing Rejections and Difficult R&Rs
Drawing on research about academics and resilience, this
informal talk will discuss strategies that help researchers at
all levels stay positive and productive in the face of the
rejection and R&Rs that are an unavoidable part of
academic life.

Friday, April 1st
10:30am – 3:30pm
Poster Session & Lunch
held in 517 Drake, Talks
will be in 539 Drake

2:15pm Data Resources and Tools for Research

A brief presentation of tools and resources available
through the university libraries and through Asper’s own
subscriptions. Includes CHASS and Odesi for survey data
and other social-science datasets, and some insights about
novel uses for Bloomburg in areas like corporate social
responsibility
Afra Bolefski (Albert D. Cohen Library)

2:45pm Presentation of Best-Poster Awards
Awards for the best poster authored or coauthored by
students will be presented by the Associate Dean
(Research).

Brianna Caza (Business Administration)

3:00pm What do SSHRC Applicants Miss?
2:00pm Tools for Managing Academic Integrity

Academic integrity matters to graduate students and to
faculty. This presentation will introduce both audiences to
IThenticate, a tool for checking your own original research
for inadvertent plagiarism, including the common challenge
Celebrating Research. The Hickson Research Day of “self-plagiarism.” A brief demonstration will be followed
is held in honour of Dr. Allister Hickson, who was a with instructions on how to register and find support
member of the Department of Supply Chain
Management until his passing in 2008. This Research Nancy Scheider (Direction, Office of Vice-President,
Research and International)
Day honours collegiality and interest in the research
of others – characteristics that Allister fully embodied.

Sharing their perspective from student and faculty SSHRC
adjudications, both internal to the university and in the
national competition, Kelley and Malcolm will share their
advice about the small differences that make a big
difference in outcomes. What details make the difference
between successful and unsuccessful applications?
Kelley Main & Malcolm Smith (Marketing)

University of Manitoba, Asper School of Business

